
Career Magnet student and families, 
  

Happy summer and welcome to the Career Magnet 

Middle Level Program at W.G.  Sanders Middle School 

You have made a decision that will impact the rest of 

your lives. Your child will learn and grow into 

professional with a coveted mindset that will make them 

successful in most industries. They will study science, 

math, language arts, and history through the perspective 

of several career clusters. They will be encouraged to 

share their interests and explore new ones. They will have 

career-focused project-based learning experiences that 

will require them to collaborate, problem solve, think 

outside of the box, to cultivate the leader within 

themselves, and present themselves in a way that exudes 

professionalism and elicits respect. 
  

Attached you will find a summer project to help 

students practice and maintain the ELA skills they 

developed this school year and to establish an appropriate 

mindset for the goals we have set for them for next school 

year. We are excited see everyone in August and hope 

you have a happy and safe summer. 
 

Sincerely, 

W.G. Sanders Middle School 

Career Magnet Program 
  



Career Magnet 2019 Summer Project 
6th: General, Honors, and Gifted 

7th:  General, Honors, and Gifted  

8th:  General and Honors 

 

Complete ONE of the following assignments.  The assignment is due to Ms. 

Callwood the first day you attend school for the 2019-2020 school year. 

 

#1 

READ: Prez, Vol. 1: Corndog-in-Chief 
by Mark Russell   
Meet Beth Ross, the first teenaged President of the United States. In a nation where corporations 

can run for office, the poor are used as human billboards, and tacos are delivered by drone, our 

only hope is this nineteen-year-old Twitter sensation. But the real question isn’t whether she’s 

ready for politics—it’s whether politics is ready for her. 

 Create a 3HM chart giving three characteristics of a good or bad (choose one) leader that 

the protagonist demonstrates. 

 Write a five paragraph essay explaining which character from any movie or any book 

would be the best president and why. 

 

#2 

READ: A Paperboy's Fable: The 11 Principles of Success  
by Deep Patel  

A young man learns that there is more to being successful than the bottom line.  A 

Paperboy's Fable is a concise, entertaining fable that makes revolutionary points using age old 

principles. Whether someone is opening a lemonade stand or leading a startup software 

company, the 11 Principles of Success make A Paperboy's Fable a timeless tale that is as fresh as 

it is universal.  A Paperboy's Fable also features interviews with many professors, entrepreneurs, 

CEO’s and General David Petraeus. 

 Create a meme that depicts the central theme of each of the eleven principles outlined in 

the book. 

 Create a book jacket that has a cover reflecting the main idea and write an objective 

summary on the back cover as a synopsis of A Paperboy's Fable. 

 Write a five-paragraph essay comparing and contrasting the eleven principles in the 

book to the 7 Habits of Leader in Me.  Which is overall a better set of principles/ habits 

for you?  Why?   

 Take the three best habits/principles from each list (7 Habits of Leader In Me and A 

Paperboy's Fable: The 11 Principles of Success) and create your own list of six 

habits/principles for success.  Display them in an infographic. 

https://www.goodreads.com/author/show/7163477.Mark_Russell
https://www.amazon.com/Deep-Patel/e/B019DI4CIK/ref=dp_byline_cont_book_1


Career Magnet 2019 Summer Project 
English I 

Complete both of the following assignments.  These assignments are due to  

Ms. Callwood the first day you attend school for the 2019-2020 school year. 

 

#1 

READ:  Identity Theft 

By Anna Davies  

Hayley is going to have the best year ever. After years of careful planning, she's ready to serve 

as student council president AND editor-in-chief of the newspaper. Ivy League, here she comes! 

However, just before student council elections, someone creates a fake Facebook profile for 

Hayley and starts posting inappropriate photos and incriminating updates. It must be the work of 

a highly skilled Photo shopper, but the attention to detail is scary. The situation escalates until 

Hayley's mother reveals some shocking information. Hayley isn't an only child: She has a twin 

sister who was adopted by a different family. Soon, Hayley discovers that her long-lost sister 

isn't just playing a prank--she's plotting to take over Hayley's life . . . by any means necessary.  

 Create a 3HM chart giving three characteristics of a good or bad (choose one) leader that 

the protagonist demonstrates. 

 Write a five paragraph essay explaining which character from any movie or any book 

would be the best president and why. 

 

#2 

READ: The 48 Laws of Power 
by Robert Greene 

Some laws teach the need for prudence (“Law 1: Never Outshine the Master”), others teach the 

value of confidence (“Law 28: Enter Action with Boldness”), and many recommend absolute 

self-preservation (“Law 15: Crush Your Enemy Totally”). Every law, though, has one thing in 

common: an interest in total domination. In a bold and arresting two-color package, The 48 

Laws of Power is ideal whether your aim is conquest, self-defense, or simply to understand the 

rules of the game. 

 Create a meme that depicts the central theme of at least twenty-four of the forty-eight 

laws outlined in the book. 

 Create a book jacket that has a cover reflecting the main idea and write an objective 

summary on the back cover as a synopsis of The 48 Laws of Power. 

 Write a five-paragraph essay comparing and contrasting the 48 laws in the book to the 7 

Habits of Leader in Me.  Which is overall a better set of principles/ habits for you?  Why?   

 Take the five best habits/lasw from each list (7 Habits of Leader In Me and The 48 Laws 

of Power) and create your own list of ten habits/laws for success.  Display them in an 

infographic. 

 



3HM Chart 
The only difference between describing someone and name calling is the ability 

to substantiate the claim.  The 3HM chart will help you to analyze a character 

to ensure the traits you are assigning them are valid.  When analyzing you 

personality, look to what they think/believe (head), feel/emote (heart), 

do/actions (hands), and say (mouth): 3HM! 

Who is the protagonist?______________________________________________ 

Is this character a good leader or a bad leader?__________________________ 

__________________________________________________________________ 
Now, prove the protagonist is the kind of leader you claim by providing three pieces of evidence in each category. 

Copy the evidence directly from the text.  Do not paraphrase.   Be sure to record the pages numbers where the 

evidence can be found. 

HEAD 
 

HEART HANDS MOUTH 
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3HM Chart- Rubric 

CATEGORY  4-Exceeds Standard  3-Meets Standard  
2-
Almost at Standard  1-Below Standard  

Textual 

evidence 

All textual evidence is 

direct proof of  defined 

category (head, heart, 

hands, or mouth, are 

the thoughts/beliefs, 

emotions, actions, 

and/or words of the 

protagonist, and 

accurately proves and 

thoroughly 

substantiates that the 

character is a good or 

bad leader (it is you’re 

your choice, but you 

can only choose one).   

There are three pieces 

of evidence for each 

category. The page 

numbers accurately 

cite the evidence 

provided. 

All textual evidence is 

direct proof of  

defined category 

(head, heart, hands, or 

mouth, are the 

thoughts/beliefs, 

emotions, actions, 

and/or words of the 

protagonist, and 

accurately proves and 

thoroughly 

substantiates that the 

character is a good or 

bad leader (it is you’re 

your choice, but you 

can only choose one).   

There are fewer than 

three, but at least two 

pieces of evidence for 

each category.  Most 

of the page numbers 

accurately cite the 

evidence provided.   

Not all textual 

evidence is direct 

proof of defined 

category (head, 

heart, hands, or 

mouth), are mostly 

the thoughts/beliefs, 

emotions, actions, 

and/or words of the 

protagonist, and 

proves that the 

character is a good 

AND bad leader 

instead of one or the 

other. -OR-  There 

are fewer than two 

pieces of evidence 

for each category. 

Some of the page 

numbers accurately 

cite the evidence  

provided 

The textual 

evidence is not 

proof of the 

defined category 

(head, heart, 

hands, or mouth), 

are not the 

thoughts/beliefs, 

emotions, actions, 

and/or words of 

the protagonist, 

and do not prove 

that the character 

is a good or bad 

leader.  –OR- 

There are fewer  

than six pieces of 

evidence for the 

entire chart.  The 

page numbers 

don’t accurately 

cite the evidence  

provided 

Grammar & 

Spelling 

(Conventions)  

Consistently follows 

rules for spelling and 

correct use of 

grammar. Uses 

complete sentences 

and consistently 

indicates paragraphs.  

Generally follows 

rules for spelling and 

correct use of 

grammar. Uses 

complete sentences 

generally and indicates 

paragraphs often.  

Mostly does not 

follow rules of 

spelling and correct 

use of grammar. 

Mostly exhibits 

errors in sentence 

structure that impede 

communication. 

Generally does not 

indicate paragraphs  

Does not follow 

rules for spelling 

and correct use of 

grammar. Uses 

sentence structure 

that makes it quite 

difficult to 

understand. Does 

not use 

paragraphing.  

 

 

 

 

 

 



Five-Paragraph Essay  

CATEGORY  
4-
Exceeds Standard  3-Meets Standard  

2-
Almost at Standard  1-Below Standard  

Introductory 
paragraph  

The introduction is 
inviting, states the main 
topic and previews the 
structure of the paper. 
Includes all necessary 
elements of an 
introductory paragraph.  

The introduction clearly 
states the main topic 
and previews the 
structure of the paper, 
but is not particularly 
inviting to the reader. 
Includes all necessary 
elements of an 
introductory 
paragraph.  

The introduction states the 
main topic, but does not 
adequately preview the 
structure of the paper nor 
is it particularly inviting to 
the reader. Does not 
include all the necessary 
elements of an introductory 
paragraph.  

There is no clear 
introduction of the main 
topic or structure of the 
paper. Does not include all 
the necessary elements of 
an introductory paragraph.  

Body 
paragraphs 
organization  

Details are placed in a 
logical order and the way 
they are presented 
effectively keeps the 
interest of the reader. 
Supportive sentences 
clarify and explain the 
topic sentence  

Details are placed in a 
logical order, but the 
way in which they are 
presented/introduced 
sometimes makes the 
writing less interesting. 
Supportive sentences 
clarify and explain the 
topic sentence  

Some details are not in a 
logical or expected order, 
and this distracts the 
reader. Supportive 
sentences do not always 
clarify and explain the topic 
sentence  

Many details are not in a 
logical or expected order. 
There is little sense that 
the writing is organized. 
Supportive sentences do 
not clarify and explain the 
topic sentence  

Focus on 
Topic 
(Content)  

There is one clear, well-
focused topic. Main idea 
stands out and is 
supported by detailed 
information.  

Main idea is clear but 
the supporting 
information is general.  

Main idea is somewhat 
clear but there is a need 
for more supporting 
information.  

The main idea is not clear. 
There is a seemingly 
random collection of 
information.  

Conclusion 
(Organization)  

The conclusion is strong 
and leaves the reader 
with a feeling that they 
understand what the 
writer is "getting at." 
Includes all the necessary 
elements of a closing 
paragraph  

The conclusion is 
recognizable and ties 
up almost all the loose 
ends. Includes all the 
necessary elements of 
a closing paragraph  

The conclusion is 
recognizable, but does not 
tie up several loose ends. 
Does not include all the 
necessary elements of a 
closing paragraph  

There is no clear 
conclusion, the paper just 
ends. Does not include all 
the necessary elements of 
a closing paragraph  

Grammar & 
Spelling 
(Conventions)  

Consistently follows rules 
for spelling and correct 
use of grammar. Uses 
complete sentences and 
consistently indicates 
paragraphs.  

Generally follows rules 
for spelling and correct 
use of grammar. Uses 
complete sentences 
generally and indicates 
paragraphs often.  

Mostly does not follow 
rules of spelling and 
correct use of grammar. 
Mostly exhibits errors in 
sentence structure that 
impede communication. 
Generally does not indicate 
paragraphs  

Does not follow rules for 
spelling and correct use of 
grammar. Uses sentence 
structure that makes it 
quite difficult to 
understand. Does not use 
paragraphing.  

  
Paragraph #1:  This is the introductory paragraph.  Start with a hook that is exciting and will 

catch your reader’s attention.  Include a thesis statement that explains what you are discussing.   
 

Paragraphs #2-4:  Use one paragraph to explain each main point of your thesis.  Include 
evidence from the text that proves your thesis. 

 

Paragraph #5:  This is the conclusion.  Recap the main idea of your essay and offer a call to 
action that pushes your reader to effect a change that relates to your thesis.  

  



MEME RUBRIC 

A meme is a virtual “poster” that is humorous and communicates a message or idea 

 
CATEGORY  4-Exceeds Standard  3-Meets Standard  2-Almost at Standard  1-Below Standard  
Image The image is 

creative,  
colorful, and vividly  
depicts the theme 
of the text through 
a quality  
picture and/or  
drawing.    

The image is 
accurate,  
colorful, and vividly  
depicts the theme of 
the text through a 
quality  
picture and/or  
drawing, but lacks 
creativity and 
originality.  

The image is basic and  
depicts the theme of 
the text through a 
picture and/or  
drawing that lacks 
creativity, originality,  
and effort. 
 

The image is messy 
and does not depict 
the theme of the text 
through a picture 
and/or  
drawing that lacks 
creativity, originality,  
and effort. 
 

Theme The theme is 
accurate and stated 
in a witty way that 
is enhanced by the 
image. 
 

The theme is 
accurate and is 
enhanced by the 
image. 
 

The theme is related to 
the overall theme of the 
text, but not quite 
accurate.  It is similar 
to, but not enhanced by 
the image. 
. 

The theme is 
inaccurate and is 
unrelated to the 
image. 
 

Grammar & 
Spelling 
(Conventions)  

Consistently follows 
rules for spelling 
and correct use of 
grammar. Uses 
complete 
sentences and 
consistently 
indicates 
paragraphs.  

Generally follows 
rules for spelling 
and correct use of 
grammar. Uses 
complete sentences 
generally and 
indicates 
paragraphs often.  

Mostly does not follow 
rules of spelling and 
correct use of 
grammar. Mostly 
exhibits errors in 
sentence structure that 
impede 
communication. 
Generally does not 
indicate paragraphs  

Does not follow rules 
for spelling and 
correct use of 
grammar. Uses 
sentence structure 
that makes it quite 
difficult to 
understand. Does not 
use paragraphing.  

 

 

  

 
 
 
 
 
 
 
 
 
 
 
 
 



 Main Idea  

Who or What  

(the main subject of the text)*This is usually found in the 

title +  

Did what or experienced 

what  

(the main action performed or experienced by 

the main subject)*This is usually found in the title  

+  

How or why   

*This is usually found in the text.  Carefully determine if they main 

focus of the text is to explain how or why the main subject did or 

experienced the main action  

  

Example:  Three little pigs built houses to protect themselves from the 

big, bad wolf.  

  

  

  

 

 



Objective Summary  

 The objective summary is not a retell.  It is a handful of 

information- only five pieces of information.  

 These five pieces of information should be combined into no 

more than two sentences.  It should NOT be a list.  

Title  

The name of the text  

Author  

who wrote the text  

  

Genre  

What category does the text belong in (imagine trying to find it on 

Netflix.  Which category would you search to find this?)  

  

Main idea  

Who/what + did/experienced what + how/why  

  

Supporting detail  

This must be a detail from the text that PROVES the main idea  

  

Example:  “The Three Little Pigs” by James Halliwell-Phillipps is a nursery 

rhyme that tells the story of three little pigs who built houses to protect 

themselves from the big, bad wolf.  They built three different types of houses 

before they were successful.  

 

 

 

  



Book Jacket Rubric 

CATEGORY  4-Exceeds Standard  3-Meets Standard  2-Almost at Standard  1-Below Standard  
FRONT  
COVER:  
Artwork, Title,  
Author 

The cover is 
creative,  
colorful, and vividly  
depicts the main 
idea of the text 
through a quality  
picture and/or  
drawing.   Title, 
author, and 
publisher and price 
are all present. 

The cover is 
creative  
and depicts the 
main idea of the 
text.  
Some pictures or  
drawings aren’t as  
neat as they could 
be. 
Title, author, and 
publisher are all  
Present. 
 

The cover depicts the 
main idea of the text. 
Pictures are  
grainy or aren’t put  
together neatly. 
One of the following  
elements is missing:  
title, author, or 
publisher. 
 

The cover barely  
depicts the  
story, or the pictures 
are messy  
or irrelevant.  Two or 
more of the following  
elements are 
missing:  
title, author, publisher 
 

BACK  
COVER:  
Summary of 
book  
and Exciting 
events 

The objective 
summary of the  
text is accurate and 
complete.  It 
includes all five 
required elements. 
 

The objective 
summary of the  
text is accurate.  It 
includes four of the 
five required 
elements. 
 

The objective summary 
of the text is accurate.  
It includes three of the 
five required elements. 

The objective 
summary of the text 
is inaccurate –OR- It 
includes only two or 
one of the five 
required elements. 

Grammar & 
Spelling 
(Conventions)  

Consistently follows 
rules for spelling 
and correct use of 
grammar. Uses 
complete 
sentences and 
consistently 
indicates 
paragraphs.  

Generally follows 
rules for spelling 
and correct use of 
grammar. Uses 
complete sentences 
generally and 
indicates 
paragraphs often.  

Mostly does not follow 
rules of spelling and 
correct use of 
grammar. Mostly 
exhibits errors in 
sentence structure that 
impede 
communication. 
Generally does not 
indicate paragraphs  

Does not follow rules 
for spelling and 
correct use of 
grammar. Uses 
sentence structure 
that makes it quite 
difficult to 
understand. Does not 
use paragraphing.  

 

 

 

 

 

 

 

 

 

 



Read the following to give you a better understanding of infographics: 

 

GOOD INFOGRAPHICS 
VS. BAD INFOGRAPICS: 
THE GOOD, THE BAD, 
THE UGLY  

by Paul Sanders | Dec 10, 2012 | Blog, Content Marketing, SEO, Social Media | 10 comments  
  
Once upon a time, before online marketers seized upon them as vehicles for SEO and viral marketing 
campaigns, infographics were actually data visualization tools (Crazy, right?). It’s time to get back to 
those roots, as evidenced by the really bad infographics out there that could be fixed by following 
some simple principles in research and design.  
  
By keeping infographics about information more than marketing, you can ensure 
that users find content in them worth sharing and that the time and effort invested in your graphics 
is worthwhile.  
You can see how infographics are done right by looking at how print media use them (and have 
been for a long time, page 43). After all, magazines and newspapers have limited real estate, and they 
won’t waste it on mediocre visuals. But online, we have seemingly unlimited visual space to fill. That 
combined with the fact that infographics are resource- and time-intensive marketing properties to 
generate, has made poorly researched, lazily designed graphics the norm in online marketing. It ends 
up being a waste of time and resources for everyone involved.  

What An Infographic Is (and Is Not)  

Here’s something ironic: a bad infographic trying to warn you against bad infographics. It’s hard to 
tell what exactly the joke is, the punch-lines or the design. But this example gets to the heart of a big 
source of bad design: Infographics are meant to portray data visually, not just display images with 
text (those are called web pages). Without getting too sarcastic about it, let’s look at the way that the 
infographic format gets abused.  

 Infographics aren’t replacements for blog posts. You’ll see a lot of top-10 lists and 
such turned into infographics, but that’s just text and images; there’s no data present, and it certainly 
isn’t visualized in a compelling way.  

  
 Timelines that don’t really illustrate anything. As that Spy Magazine infographic 
linked to in the introduction shows, timelines can be extremely information-dense when done correctly. 
They can also be just a jumble of barely connected facts from a certain historical category. Infographic 
timelines should be more than just snapshots of different eras; they need to dig deeper into a subject and 
show an interesting progression on a certain subject over time.  
 Graphs are not infographics. If all you have is some bar graphs, pie charts and scatter-
plot data, you don’t have an infographic. This is mostly a failure to visualize the data, a vital infographic 
design principle which we’ll go over later.  
 Maps that don’t add anything to the data. Another failure of visualization, here. If you 
want to map something out, it should show how geography affects, or is affected by, the data you’re 
presenting. But many graphics use it as a crutch to simply compare data from different locations. There’s 
often a better way to display that information.  

  

https://www.seo.com/blog/author/paul-sanders/
https://www.seo.com/blog/category/blog/
https://www.seo.com/blog/category/content-marketing/
https://www.seo.com/blog/category/seo-learn/
https://www.seo.com/blog/category/social-media-learn/
https://www.seo.com/blog/infographics-vs-infocrapics-the-good-the-bad-the-ugly/
http://books.google.co.uk/books?id=hDPVu_HzgWwC&lpg=PP1&pg=PP1&redir_esc=y
http://visual.ly/evil-effects-bad-infographics
http://www.koozai.com/images/infographic/paul-simon/Most-Expensive-Furniture.jpg
http://www.fastcodesign.com/1662956/infographic-of-the-day-just-how-bad-is-your-commute


A lot of these problems stem either from the fact that the designers were trying to create an 
infographic without any information, or they chose a design that was entirely divorced from the data 
they were presenting. Compare those with infographics that are information-dense, designed around 
the data and just surprisingly creative (like the one below), and you’ll realize that the bad examples 
fall way short of what an infographic can and should be.  

  

Battling Research Laziness  

The root of most bad content, whether it’s infographics, blog posts or drunken wedding speeches is 
lack of preparation. Research can be tedious and time-consuming; it’s always more satisfying to start 
collecting some vector graphics, slap them into Photoshop and hope for the best. But that’s not a 
good recipe for any good finished product, whether you’re talking web pages or car engines. You have 
to take more time in choosing your topic, collecting the data and making sure you have enough to 
support a full infographic in the first place.  
Smart Topic Selection: The topic really can be anything. I don’t buy the argument that you can’t 
turn a survey or any other statistical data into a compelling graphic, as long as you have enough 
information to make it worth the reader’s time and a smart design that does justice to the underlying 
questions that the data raises.  
Getting Enough Material: Sometimes, though, a particular data point will make a great section 
for an infographic, but the idea couldn’t support an entire graphic on its own. You have to know 
whether you have enough data to make it visually interesting, and if you can’t find it during the 
research phase, it may be that you just have to mothball the subject and pick something else.  
A Shareable Payoff: Nobody wants to share an anemic graphic, and readers will actually resent 
you wasting their time if they clicked on a link and didn’t get what they bargained for. Spreading the 
information out to make it seem like there’s more of it is like trying to spread your peas out on the 
plate so you can get dessert. Everybody knows what’s going on here. But with enough material, 
smartly designed, you’ll be more likely to hit the mark with readers and get them to share.  

Tell Me A Story  

Theme is everything for infographics; the raw data has to be put into context in an appealing way 
that surprises, entertains or inspires the viewer. We’re talking about creating a visual narrative that 
“tells a story” about the information you’re representing. Without a unifying theme, all you have is a 
large image with a collage of graphs and vector graphics plastered onto it. The theme unites the data 
in a smart way that’s more than just matching colors and playing with fonts.  

  
The flow of a graphic is part of the theme. Too many graphics don’t seem to have any overall 
organization to them; the different sections could be completely rearranged without any effect, and 
that’s a bad thing. Think of this concept as a visual story arch; you have a beginning, a middle, and an 
end to your graphic, and the reader is intuitively guided from one section to the next. And the flow 
doesn’t have to be linear. A lot of beautifully arranged graphics aren’t funneled into the 600-pixel 
wide, blog-friendly format.  
  

Bringing Back Data Visualization  

There is a reason that there are sites like Information is Beautiful curate and award well-designed 
infographics; it’s because some designs definitely stand out, and these curators are sifting the wheat 
from the chaff. Good design can make insightful connections in even the most (seemingly) mundane 
statistical data. Bad design (see below) can make even interesting topics seem unimpressive and 
boring.  
  
There are clichés in data visualization, and you learn them in elementary school: bar and pie graphs. 
A creative infographic design will have few (preferably none) of them. If your client’s want graphs 
and charts, they can use Excel; they don’t need a designer. A designer’s job is to find creative ways 
to make the data come to life and make connections between the data and real life that people 
otherwise wouldn’t see. On the other hand, playing with fonts and typography is not a substitute for 
actually visualizing the data in some way.  
  

http://www.flickr.com/photos/ritwikdey/426048360/in/set-72157600007886428/
http://xkcd.com/802/
http://awesome.good.is/transparency/web/1203/texas-last-words/flash.html
http://awesome.good.is/transparency/web/1102/earthquake/flat.html
http://www.informationisbeautiful.net/
http://www.facebook.com/note.php?note_id=469716398919
http://www.popsci.com/science/article/2012-10/infographic-human-knowledge-plotted


We also want to see as little text on an infographic as possible; words are meant to be labels, and the 
images should speak for themselves. A good infographic design makes it easier to quickly digest and 
share complex or interesting information in a visual way, not through reading. If the information 
could be more easily described in words, you shouldn’t be using an infographic. You should always 
show, not tell, whenever possible.  

Better Infographics Through Better 
Planning  

Not everyone who is developing infographics for clients needs to be a designer. But by understanding 
how these graphics can go wrong, we can make sure that we do the groundwork (research, planning, 
etc.) so that whoever does design it will hit the mark more often, make readers take notice, and 
you’re your infographic shared by people who curate and spread data that’s displayed elegantly.  
  

 

  



 
INFOGRAPHIC RUBRIC  

 

  10  7  4  

information  There are five 

pieces of 

information.  All 

pieces of 

information are 

relevant and 

accurate.   

There are four-

three pieces of 

information.  All 

pieces are 

relevant and 

accurate.  

There are only one 

or two pieces of 

information.  The 

information may or 

may not be 

relevant and 

accurate.  –Or- 

There are three-to-

five pieces of 

information that are 

not relevant and/or 

accurate.  

graphics  There are five 

graphics.  All 

graphics are 

relevant, 

accurate, and 

informative.  

There are four-

three 

graphics.  All 

graphics are 

relevant and 

accurate. 

Graphics may 

or may not be 

informative –

OR- There are 

five graphics 

that are not 

informative.  

There are only one 

or two 

graphics.  The 

graphics may or 

may not be 

relevant, accurate, 

and informative.  –

Or- There are three-

to-five graphics that 

are not relevant 

and/or accurate.  

  
 *Graphics may be copied and pasted form another source, but they CANNOT contain any 
copied information.  Graphics and information must come from separate resources to create 
an original product.    
*Everything must fit on one page/ poster  
*Include a title  

 


